DOWNTOWN




Milwaukee Downtown,
Business Improvement District
(BID) #21, is an organization
established in 1998 to

support the interests of the
Downtown Milwaukee business
community. Created through
private sector leadership,
Milwaukee Downtown,

BID #21 is a management
district organization that
oversees 150 square blocks
representing approximately 500
property owners in the center
of Downtown Milwaukee. The

SURVEY
BACKGROUND

Downtown Milwaukee
represents 3.5% of
the City's landmass, yet

Downtown property owners

contribute 22.6% to the

City's overall property

tax base.

RESPONDENT PROFILE

RACE/ETHNICITY

GENDER

26% Male

63% Female
4% Nonbinary or other

83%

7%
4%

3%
1%
1%
1%
0%

Caucasian
Hispanic)

(non-

Prefer not to answer

African/

African American

Hispanic/Latino

Asian/Asian American
Native American
Other group

Pacific Islander

HAS CHILDREN

(17 YEARS OR YOUNGER)

BID BIT: 18% Yes

Downtown Milwaukee
is home to over 32,000 82% No

residents and more than

organization funds specific 90,700 workers.

initiatives aimed at creating
a clean, safe, friendly and

vibrant Downtown. These core EDUCATION

programs contribute to the 841% Undergraduate/four-year college

quality of life in Downtown o '

Milwaukee, making the district 33% Graduate or professional degree
42% Some college

a desirable place to live, work,
I\/\ ET |_| O D O I_O GY 7% Trade school/community/technical college

socialize and conduct business.
Under 18 4% High school or equivalent

181022 2% Current college student

231029 1% Prefer not to answer
30 to 34 .99 Less than high school completed

LIVES IN DOWNTOWN
MILWAUKEE

24% Yes  76% No

>todd Highly Educated

45to 54 Downtown users, whether they are residents, workers or visitors, are highly
55t0 64 educated, with 74% having a four-year degree or additional accreditation.

65 or older High Income Earners
The majority of respondents (50%) who provided their data, reported annual
household incomes in a range between $50,000 and $149,000. Further,
over 40% of respondents reported earning a household income of $100,000
or more, demonstrating that those with an active interest in Downtown
Milwaukee possess strong purchasing power.

WORKS IN DOWNTOWN
MILWAUKEE

44% Yes  56% No

Since 2017, the value
of all properties within
BID #21's boundaries
have risen by
approximately
18.8%.

Established Resident Base
Downtown Milwaukee is a neighborhood
Milwaukee that people are proud to call home - and for

: erﬁfgv :;?t‘)"; Z;Zg?éiﬁave an established amount of time. With 3,005
respondents to the survey, 24% identified as One year to less than 2 years

tallied more than 4.4 million . . .
Milwaukee interactions with guests residents of Downtown Milwaukee. Of those 30% Outs@e pf the City of Milwaukee, 40% 2 years toless than 3 years
who identified as residents of Downtown but within Milwaukee County

Downtown's Landscape since 2000. o
Crg:dtggdhs;r? gci):;rbzzetids Milwaukee, 55% reported living Downtown 1.9%, Outside of Milwaukee County, butin 9% 3yearstoless than 4 years
year-round. for five years or longer, indicating that those Southeastern Wisconsin (Ozaukee, 9% 4yearsto less than 5 years
Washington, Waukesha, Racine, 28% 51010 years
Walworth or Kenosha County)
159% 11t019 years

who choose to live Downtown tend to be
long-term residents.
A% Outside of Southeastern Wisconsin,
. but in Wisconsin 11% 200rmore years
4% | have never lived in

19%, Out-of-state resident ,
Downtown Milwaukee

NON-DOWNTOWN LENGTH OF
RESIDENCY ORIGINS DOWNTOWN RESIDENCY

54% Outside of Downtown Milwaukee, 8%, Lessthana year
but within the City of Milwaukee 9%




WHAT PEOPLE THINK OF DOWNTOWN WHAT PEOPLE DO DOWNTOWN

Ensuring positive perceptions of Downtown Milwaukee is the driving force behind Milwaukee Downtown, BID #21. Cleanliness, safety and friendliness are With world-class cultural arts, award-winning restaurants, a state-of-the-art sports arena, the world's largest music festival, Milwaukee Downtown,
critical factors for establishing a thriving environment. While much has changed since we started in 1998, our passion has not. We continue to raise the bar with a 3.1-mile internationally-recognized RiverWalk, and acres upon acres of public greenspace and beaches, Downtown soc?;?rﬁéi?;glalgsvse\:vggsi of
expanded services, new events, collaborative partnerships and initiatives to provide positive experiences to all our users. Milwaukee is an 18-hour city buzzing with diverse offerings that appeal to everyone from baby boomers to Gen Z. 112,500+ fans across Facebook,
. . . Twitter and Instagram. In
Top Venues Retail Wish Lists the last year, over 52,500
IDlnportanc? o;ff : — Disacket 4 DisAcRee 2 All respondents Locally-owned specialty retailers 59% engagegr]]elfatcsevggroekt‘raCked
owntown's erings . . ‘D . :,\(:::i::kz(: Clothing/Apparel stores 53%
erceptions of bowntown questiolr,ls to Mid-level department stores a47% Retail
Public Safety 4.73 D . : i 0
. owntown Milwaukee has \ gauge their Grocery stores 44% Approximately 55% of all respondents do some
) improved over this past year. _ l. interaction Books/music stores 37% shopping Downtown, but are also eager for
Cleanliness 4.70 Average 4.20 and the Hightend department stores 36% mor: optu;ns. Resp(l)ndeilnts gene(;all)t( |'r:d|cated
| generally feel safe when spendin frequency of Shoe stores 27% ¢ desire for more focaty-owned refarers,
Walkability 4.62 ti?ne in Dgwntown Milwaukrtjee g_ _ that interaction i i apparel stores and mid-box stores like an urban-
: ' Average .04 with Downtown ———— E57% formatted Target, which is becoming more
n o, . . - .
Restaurant variety 451 | find Downtown Milwauk Milwaukee events and venues. Among residents, —— e commonin city centers. This is especially the
. find Downtown Milwaukee o _ visitors and commuters, the Milwaukee Public Home furnishing stores 22% case with Downtown residents who cited the
Visual attractiveness visually appealing. Average 43.02 Market was rated as their top destination Health and beauty stores 21% need to travel outside of Downtown for these
(ofdonntown and anscaing) 4.40 . - choice (71% of all respondents). The Milwaukee Luxury goods stores 18% types of retailers.
Public nuisance management Importance of Select Metrics RiverWalk, Milwaukee Art Museum and Henry Pet stores 13% s £ Info f
e vayney pannding, i) 4.35 by Downtown Business Owners/Operators Maier Festival Park/Summerfest Grounds o l — ources of Info Tor
followed closely behind. ce supply stores 2 Downtown Milwaukee
Access to parks and green space Electronics stores 12% iviti
4.28 Available talent/workforce s l_ Sociability an Important g stores 8% News, Events and Activities
10,
Available talent/workforce ‘419 Average 4,19 Economic Driver Other 7% Wordofmouth 82
: : . o Facebook 64%
) - . \/ Downtown Milwaukee is the economic and Daycare 6% Webstes
Festivals ‘LM Grafitti removal/vandalism control _ ‘- social engine of the region. Residents, visitors B2
Average 4,07 and commuters were consistent in the general  Newspapers/magazines 52%
Parking availability 4.14 categories of activities they most frequent in Shopping Frequency | Opt-inemails 42%
Customer base _ '- Downtown Milwaukee. Dining is the top activity { Radio advertisements 34%
Grafitti removal/vandalism control 4.07 Average 3.88 of all respondents, with 62% reporting that ( Downtown organizations/businesses 33%
' they dine in Downtown (Downtownguidesfvisitor information 3%
. . i Milwaukee at least four ;
Live music/concerts ‘1_05 Commercial lease rates [ ] D times a month or (Television advertisements 31%
Average 3.53 more. Nearly 92% of LT Instagram 27%
Customer base 3.88 all res; Milwaukee's nighttime
. . I pondents have economy generates  Billboards 23%
_ _ ‘ Commercial space availability _ ] - dined in Downtown over $212 million in | Twitter 16%
Public transportation 3.79 Average 3.38 Milwaukee at least a CliTElil (‘Public Service Ambassadors 8%
‘ few times during the “oth 40;
Nightlife and entertainment . . ast year. - -
9 “7"74 Welcoming Our Four-Legged Friends pasty 24% REGULARLY (|Snapchat 2%
Public art [i¢ mds st i) 372 Among resident respondents, 24% self-identified as dog owners and 71% Top Venues Among All ° Onceam on'th or more Sour fInf
S ‘ : of Downtown resident respondents, who are dog owners, categorized Downtown Users ources o _o
_ _ adding dog-friendly amenities in the Downtown area as “important” or “very MiwaukeePublicMarket _— 347 OCCASIONALLY, All Downtown users listed word of mouth (67%)
Retail store variety ‘3.69 important.” H Several times in a year as their top channel for information, followed
 Milwaukee RiverWalk 60% o by Facebook (64%) and websites (56%). Similarly,
. ELDOM, . o . '. '
Sporting Events ‘.7,_60 Clean and Safe | Milwaukee Art Museum 58% 29% ?)nce or twice in the last year residents indicated their top source for info was
Downtown Milwaukee received high marks on overall improvement, safety ((Henry Maier Festival Park/Summerfest Grounds 57% ° . also word of mouth (67%), followed by Facebook
C jal | t i i ch vali - 2674 NEVER, Notin the last year (66%) and websites (59%).
ommercial lease rates '3.53 and visual appeal, all being over 4 on a scale of 1 to 5, which validates the " MillerPark 55%
work of Milwaukee Downtown. PublicParks 54%
Commercial space availability 3.38 CFiservForum 53%
Business Activity & ) .
Bicycling facilities 311 Development y Since 2010, more  Marcus Performing Arts Center a5% How do you engage with Downtown?
(.. ik s, ek, pumpingstations et . .  than $3.5 billion has been PabstTheater a1%
4 Downtown business owners and operators invested in public and private * Milwaukee Public Museum 50%
Available housing 311 ranked access to a talented workforce as a spzf?gclfs' M.eagWh'lle' OVert 359; ’
. . . .5 billion in developmen | Riverside Theater o
. . V' top priority. As su:h_, Milwaukee Downt;)wn s s currently under - - 88% 78% 19% 19% 4%
Public Service Ambassadors 3.03 core programs and innovative approaches construction or slated  Mitchell Park Do °
4 aim to build a vibrant community that is to start soon. (MilWaukee Public Library 28%
Pet facilities (ie. o parks, pt wastecontaners et 2.58 attractive to workers and companies alike. (Plazaatihe Deer District 2
With record investment and growing daytime (DiscaveryWorld 24% Entertai t Special Professional Occasional | do not visit
and nighttime densities, these strategies are helping to advance Milwaukee niertainmen pecia rotessiona ccasiona O nOtvisi
" Turner Hall 20% Events Services Work Trips frequently




HOW PEOPLE GE T AROUND DOWNTOWN MOVING FORWARD

In November 2018, Downtown Milwaukee became easier to navigate with the launch of The Hop - the city’s modern streetcar service. While Phase 1 connects
the Historic Third Ward, Intermodal Station, central business district and Lower East Side, future route extensions are currently being planned to link new
neighborhoods to Downtown. Meanwhile, public transportation options, parking, walkability and wayfinding solutions are continuously explored to enhance
Downtown Milwaukee's mobility and connectivity.

DOWNTOWN

Usage of The Hop by
Downtown Residents
and Workers

Downtown is a “Walker’s Paradise”

Downtown users, especially Downtown employees, ranked walkability as a key method for getting
around. More than half (57%) of Downtown employees reported walking to work. Moreover, Walkscore
grades Downtown Milwaukee's zip codes at a 92, meaning it's a “Walker's Paradise” and daily errands can

easily be done on foot.

Modes of Transportation
for Leisure by Downtown
Residents and Workers

Modes of Transportation to
Work by Downtown Residents
and Workers

Walk 57%
G 47% 58%
treetcar o o
21% 567

rom home or a home office A3 A

h h ffi 16% 54%

" Bicycle 16% 32%

(Milwaukee County Transit 13% (‘Milwaukee County Transit 20%

(Rideshare such as Uber or Lyft 10% (‘Bublr Bike 12%

((Bublr Bike 5% ((Other 5%

({Other 3% (Carpool 5%

(JAmtrak train 3% (|Taxi 2%

(Icarpool 3% | Shuttle bus/Van pool 1%
( Taxi 1%
| Shuttle bus/Van pool 0.3%

Not currently employed 0% o
Iniits first 11 months
of operation, The Hop
presented by Potawatomi
Hotel & Casino provided
740,531 free rides.

* Please note, survey respondents could select multiple
options in this section.

Transportation Apps Contribute to Mobility

QWalk T 2%

65% YES, more than one time
2O9% YES, only one time
4.6% NO, but!planto dosointhe future

9% NO,and I donotplantodosoin
the future

The Hop

Approximately one in five Downtown respondents

(21%) uses The Hop as a means to get to and from
work, and ridership jumps to 54% as a recreational
option for residents. Additionally, among those who
work or visit Downtown Milwaukee, 26% reported
that they board The Hop for leisure activities.

Given its popularity since its launch, it's no wonder
The Hop is exceeding ridership projections.

A large majority of all respondents (89%), indicated comfortability with using transportation apps on their smart phones. The highest rated usage were

rideshare apps such as Uber/Lyft, followed by ParkMilwaukee (44%), The Hop (32%) and Ride MCTS (31%).

Transportation Apps Used by Downtown Residents & Workers

443 32% 31% 16? 15?

Ride MCTS
(Milwaukee
County Transit
App)

BCycle (Bublr
Bike Share App)

ParkMilwaukee Rider (The Hop

Streetcar App)

Rideshare Apps
such as Uber
and/or Lyft

Modes of Transportation by Downtown Visitors
@
Car Walk Rideshare such The Hop

as Uber or Lyft Streetcar

Milwaukee Bicycle
County Transit

SpotHero

499 30& zs’ 15? 15?

»

11%

| have not
used any

transportation

apps

3%

Bublr Bike

56%

Improved parks and
public space

41%

Dedicated
bike lanes

35%

Public art

23%

Dog park/dog-friendly
amenities

In July 2019, the
Common Council adopted
the City of Milwaukee's first
pedestrian plan to improve
safety, walkability and
accessibility for people
in Milwaukee.

51% a45%

Expanded and integrated Free WiFi

transportation options

36% 35%

Improved lighting Public space amenities

(chairs, games, etc.)

27% 27%

Neighborhood/district More
branding events/programming

11%

Other

Downtown Dining
Week, the city’s premier
restaurant week coordinated
by Milwaukee Downtown,
attracts over 70,000 diners
in an eight-day period
to 35 restaurants.

“We made the

decision to bring
Bader Rutter back
downtown for one
overriding reason:

We were searching for
a great experience for
our people and our
clients. Simple as that.”

Sculpture Milwaukee,

the city’s annual outdoor art
exhibition, welcomed 22 world-class
sculptures along Wisconsin Avenue for
its third edition. Since the exhibition’s

opening year, three sculptures have

been purchased anonymously

and gifted to the community,

creating a legacy of public art

throughout Downtown.

With over 67,000
college students
within a five-mile radius,
Downtown Milwaukee
offers an educated
pool of talent.

Through fundraising
efforts for its Key to
Change program, Milwaukee
Downtown secured year-one
funding to hire its first dedicated
Downtown Homeless
Outreach Coordinator.

To view the complete white paper
report of the 2019 Downtown
Milwaukee Perceptions Survey, visit
www.milwaukeedowntown.com/do-business.






